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Theme 13.Hard sell.
Advertising: targeting children and young people.
Speaking: Groupwork: planning & presenting an advertisement for a mineral water. Pairwork: carrying out a market research survey. 
Reading: Catch them young. Magazine article about the ways companies try to win consumers over while they are still young. 
Listening: Dialogue: phone conversation about selling a credit card. 
Vocabulary: Adjectives.
Grammar: Comparatives 1, 2. 
Starter: 
Show Ss some advertisements and discuss questions with them.
When would you see these ads?
Who are they for?
How do you feel about them?
Should companies be allowed to advertise to children in this way?
Vocabulary:
Adjectives (advertising).
Ex. 1. Direct Ss’s attention to the products in the photo. Ss think of three different brands names for each of the products. You could find out which brands are the most popular in your class for each product. 
Ex.2. Ss match the adjectives in the box to the products in Ex. 1. They could then work in pairs to think of other adjectives for the products. 
Ex. 3.Ss work on their own. They think of another product and write six adjectives ti describe it. They can use the adjectives in the box. Then they take turns to read the adjectives out for the class to guess the product. 
Reading:
Ex. 1. The article examines how and why advertising companies are using schools to specifically target young children in order to influence what they buy now and in the future. Ss add more products to the list. They can then compare their list with a partner. Ss discuss questions. 
Voc.: hard sell, sponsorship.  
Language work:
Comparatives 1.
Ss work on their own and write the comparative and superlative forms of the adjectives in the box. 
bad                             worse                        the worst
big                              bigger                       the biggest
good                           better                         the best
happy                          happier                     the happiest
healthy                        healthier                   the healthiest
strong                          stronger                    the strongest
surprising                    more surprising        the most surprising 
more reliable than, less busy than, more expensive than, more interesting than.
Ex. 2, 3.Ss do on their own and then check with the whole class. 
Comparatives 2.
Ss read the text and correct grammatical mistakes. They check their answers in pairs before you check with the whole class. 
as … as, the same as. 
Ss choose a product from the list and write a slogans for each of the products. 
Listening:
The listening is the telephone call between a salesman and Mr Jones. Then they discuss the questions in pairs. After that they check their answers in plenary. 
Word list:
Comfortable, crowded, delicious, efficient, fashionable, fresh, healthy, popular, reliable, strong, stylish, dishonest, disloyal, dissatisfied, impatient, impolite, impossible, improbable, inaccurate, inconvenient, incorrect, unbelievable, unemployed, unhappy, unlucky, unprepared, unsuccessful, biro, drawing, filing, highlighter, in-tray, ink cartridge, mouse mat, note pad, paper clip, post-its, stapler, tippex, advertiser, annoying, appeal, approval, bankrupt, blank, bossy, bully, call round, cereal, client,  commercial, cutback, fizzy, interest rate.  
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